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First and foremost, I would like to say that the staff are linguistic
experts and very knowledgeable, adeptly handling everyone’s
questions. While many were inquiring about the products and the
global expansion of the company, I chose to focus on asking about
their financial strategies for managing the efficiency and
sustainability of their supply chain. I followed up with a question
about how they manage financial risks associated with expanding
their technology internationally, especially given the challenges they
faced. I'm pleased that the General Manager responded

comprehensively and informatively.

Secondly, visiting Lung Meng Technology, a company renowned for
its innovative approach to sustainability by creating paper from stone,
provided valuable insights into how innovative and sustainable
practices can be effectively integrated into business operations. From
my viewpoint, there are significant implications for how educational
institutions manage their corporate relationships and strengthen
connections with industrial chains, such as through innovation and

sustainability integration, industry collaboration opportunities,
practical skill development, networking and mentorship, research and
development support, etc. However, looking towards future
prospects, managing corporate relationships and strengthening
industrial connections will become increasingly vital for schools. As
industries like Lung Meng lead in innovation and sustainability,
educational institutions have much to gain from forming and
nurturing these relationships. These connections can help schools
stay current with industry trends, improve their educational offerings,
and better prepare students for future careers. These engagements not
only benefit students but also provide faculty with insights and
experiences that enrich their teaching and research. Schools that
actively pursue such relationships are likely to enhance their
reputational strength and educational impact, making them more

attractive to prospective students and faculty.

[Feedback -2]

LungMeng Innovative Solutions: Transforming Paper Production

with Stone and Plastic Resins

As a company committed to revolutionizing the paper and packaging

industry, it stands out as a beacon of innovation and sustainability. By
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harnessing the power of stone and plastic resins, they've not only
redefined traditional paper manufacturing but also pioneered a path

towards a greener future.

The comfortable vibes exuded by Mr William and Mr Henry create
an inviting atmosphere, fostering an environment where students'
inquiries are met with utmost professionalism. It's a testament to their
dedication to not only for the steps they are taking to produce a top-
quality products but also educating the next generation about the

possibilities within the manufacturing industry.

The informative presentation provided by LungMeng sheds light on
their groundbreaking processes, offering a glimpse into the future of
sustainable manufacturing. Through collaborations with schools,
they not only share their knowledge but also instill the mindset of the
Taiwanese manufacturing industry, inspiring innovation and

progress.

Addressing my concerns raised about establishing a comprehensive
manufacturing line which was not answered carefully and precisely.
However, I wish that LungMeng could ensure seamless transitions by
providing robust backup systems and thorough training for new
workers. With a focus on efficiency and expertise, they can guarantee
smooth operations and maintain high standards throughout the

production process.

In terms of securing their competitive edge and protecting their
patents in the long run with regards for the previous point. My
question was fairly answered. LungMeng prioritize the protection of
their intellectual property through stringent patent regulations.
However, I'm very concerned about the strategic partnerships as well
my concern for ensuring their innovations remain exclusive and

protected.

Nevertheless, the prices which mentioned for establishing a
production line (or a partnership) was quite high even in comparison
with elite production lines in other industries. For example, a glass
production line could cost between USD1,500,000 - USD4,500,000!

In my opinion as a conclusion, LungMeng exemplifies the

intersection of innovation, sustainability, and education. Their
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dedication to pushing boundaries and inspiring future generations
sets them apart as pioneers in the paper and packaging industry. With
a commitment to excellence and a vision for a brighter, greener
future, they continue to shape the landscape of manufacturing for

generations to come.

[Feedback -3]

In my opinion, Lung Meng company is a company with brilliant ideas
that made paper with stone instead of wood. Honestly, I never heard
of this idea before so I'm quite paying attention to Alan’s
presentation, thank you Alan u did really well on your presentation.
When I received a small notebook that was made of stone paper, I
saw the label that it is water resistant, durable, and tear resistant. I
think it is very interesting and I kind of like not believing it at first,
so I test it directly, I try to tear it and put some water on it and it really
does resist all the action that I did. I also smelled the notebook, I don’t
know why I did it, but it smells not really good, I don’t know what
chemical’s smell it is but maybe Lung Meng company can improve
it by putting some fragrance chemical on it to prevent the bad smell.
The carton box design and function is perfect I really like it but it
feels heavier than the normal carton box, but I think it doesn’t really
matter because it is surely more durable than normal carton and if I
am the supplier I might choose the stone carton box instead of the

normal one.

Overall, this company has very good prospects to improve in the
future because it is environmentally friendly products. Nowadays,
government and many other industries will be seeking for this kind
of environmentally friendly product due to the climate on earth
conditions are very unpredictable which means earth’s conditions is
getting worse. Thankyou once again for letting us visit Lung Meng

company.

[Feedback -4]

After I visited Lung Meng Tech Co., Ltd., I appreciated the
company's role in developing environmentally friendly stone paper
technology. I suggest the company continues to diversify its products
to accommodate various market needs. For example, the
development of various colors, textures and thicknesses of stone

paper for various industrial and consumer applications. Although
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now there are several types of products. I think they also have several
positive impacts, for Environmental Impact by eliminating the need
to cut down trees, the switch from wood pulp paper to stone
composite materials solves a serious environmental problem. Water
conservation is important in a world where water is limited. While
traditional paper manufacture uses a lot of water, stone paper
production uses not much. For Product Advantages, Stone paper is a
better option in various uses because of its resistance to water and
increased durability, that can reduce the need for replacements and,
as a result, waste. These qualities fit a market that is growing more
aware of environmental effects and are in keeping with global trends
towards more eco-friendly and sustainable products. The creation of
stone composite materials by Lung Meng Technology shows the
importance of material-based innovation and has ability to establish
new benchmarks across a range of sectors. The company will stand
out in the market and potentially build out an industry where
sustainability is given priority by providing a unique item. Getting
many safety certifications builds the company's reputation and

guarantees customers about the product's quality.

Raising customer and industry awareness of the advantages of stone
paper over conventional paper can be difficult and need intensive
campaigns. Price-sensitive customers and companies might reject

stone paper if it is more costly to produce than conventional paper.

[Feedback-5]

The visit to Lung Meng Company was particularly engaging. It was
fascinating to see their meaningful production processes firsthand. I
especially appreciated learning about their sustainable concept of
"making paper out of stone." The founder's story about the company's
gradual build-up and the evolution of their machinery was truly
inspiring. While I can't recall the presenter's name at the moment, he
was clearly well-prepared. His presentation was engaging,
informative, and even humorous at times. It was evident that he has
extensive knowledge and experience with the company. The factory
tour was also very insightful, allowing us to see the equipment and

production process in action.
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[Feedback -1]

After our visit to Innolux, I was truly impressed by their commitment
to innovation and efficient management. They are leading the way in
developing high-tech display technologies like such as TFT-LCDs
and OLEDs, essential for automotive and other applications. These
technologies enhance the aesthetics and functionality of modern
vehicles, significantly improving safety and user experience. We
observed a variety of products, from dashboard displays to
entertainment systems and large TV screens, highlighting how

Innolux integrates cutting-edge technology into everyday uses.

The visit also provided insights into how Innolux manages its supply
chain. I discussed with the manager their use of advanced financial
tools like reverse factoring and dynamic discounting, which help
keep their operations smooth and efficient. Their focus on
sustainability was also evident, with substantial efforts towards
energy efficiency and waste reduction in their manufacturing

Processes.

Additionally, the company's culture promotes innovation and
teamwork, which are crucial for their success. The challenges
discussed, particularly those related to the competitive market of
display technologies, underscored the strategic steps Innolux is

taking to stay ahead.

Overall, our visit offered a deep dive into the operations of a leading
tech company and demonstrated how such businesses can collaborate
with educational institutions. This experience was not only
educational but also inspiring, showing us the importance of

innovation and sustainability in today's business world.

[Feedback -2]

The visit to Innolux was quite different, but equally valuable and
fascinating. The production manager's presentation on the company's
screen development felt like looking into the future. Seeing the
prototypes in the showroom was truly impressive. As an international
student, the opportunity to visit Taiwanese companies was truly

enriching and exciting.
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[Feedback -3]

Firstly, thank you for letting us visit innoLux Company, it was a
great opportunity and experience I had after visiting. I really love
anything about automotive and coincidentally when I visited InnoLux
Joseph was there to present the brilliant new technology that exists in
car which is CarUX. Special thanks to Joseph who developed the
presentation really well and really understandable. For the
technology that InnoLux possess, I really like the Tv with a high
durability which they really test it in front of us all by throwing the
baseball as hard as possible to the Tv and the Tv did not broken and
also the promotion board which we can just change what we want to
promote by switching it digitally, paper and printed banner is not
needed anymore which I think it is cost effective and ecological

friendly.

For CarUx, I have a chance to ask Joseph about what if we
accidentally broke a small part of the screen glass, like do we need to
fix it by replacing it all or just a small part of it. The answer is if only
the screen glass is broken then we can just replace the screen glass
but if the screen is damaged then they need to change the entire set of
it which I think is a bit terrifying for the owner. But another opinion
is when you are afford to buy a car with that technology I think fixing
the broken part of your car is not a problem anymore for you.

Anyway, thank you for having us visited InnoLux company.

[Feedback-4]

After visiting Innolux, I understood more about what the company is
doing. I thought that the speech part on the car was quite cool since I
have a car too that is using their system. I’m amazed at how
companies like this can innovate new functions, features and designs,
for example how the system being able to detect when a drive is
falling asleep. The part where they showed us about the products,
they are actually doing was also fun. I didn’t expect and knew that a
company could do many things with just a single? System. Like how
their microchip or something could be used in many various places,
like the laptop, television, car etc. I would love to attend more
fieldtrip like this to learn more about the companies in the working
field.

12
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[Feedback-5]

The company's rapid growth from its 2003 establishment to its 2006
public offering suggests a strong base and strong growth plan. I think,
besides increasing it is market share, the 2010 merger with Chi Mei
Optoelectronics and TPO Displays showed that it was capable of
managing and integrating major mergers. Innolux's focus to
innovation is seen by cutting-edge technologies such as LTPS,
miniLED, microLED, and 8K4K ultra-high resolution. In a field
where technological innovation is constantly driving change, this
focus is important. Flexibility and market share are highlighted by its
ability to deliver a wide range of display solutions. This large
manufacturing capacity guarantees flexibility and scalability in
satisfying a wide range of customer needs. By controlling different
phases of the production process, Innolux's vertical integration
method improves their ability to control costs, maintain quality, and
grow effectively. With almost 42,000 workers globally and
production facilities distributed over several strategic areas, Innolux
has an established position in the market. It allows InnoLux to take
benefit of local advantages and connect into several markets. The
significant NTD$90.8 billion capital base shows financial stability,
which is necessary for supporting operations, allocating funds for

innovation, and managing fluctuations in the market.

In my opinion, the display technology market is very competitive,
with other rivals. To be competitive, Innolux needs to continue
innovating. If Innolux cannot quickly adjust to new trends or
innovations, there could be risks related to the rapid changes in
technology. The market for electronic goods can be impacted by
global economic changes, that could have an effect on Innolux's

income.

13
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[Feedback -1]

Greetings from Indonesia, my name is Felix, thank you so much for
an opportunity for visiting + ¥ & &% 451 i and for the small
gifts and souvenir. I really like the pineapple cake and the small phone
holder is really cute too. So, my opinion for Chimei to expand
worldwide is really good which indicates that Chimei food factory
has a really strong future development plan and I fully support this
plan. Of course, there is a lot to be considered before launching this
kind of action because it requires so much effort like the human
resources for both countries Taiwan and the target country, time and
financial capital. However, if this plan works well, it will bring more
profits and fame for Chimei company to be known worldwide. What
needs to be considered I guess Chimei’s team has already figured it
out and has been answered by some of my classmate during the
seminar, which is the consumer habits, cultural aspects, country’s
economic, the cost of delivery and pricing are also important to be
considered. I think Chimei’s frozen food product is suitable for
people nowadays because they are getting busier and barely have any
time to cook during their normal days, yet they also want to avoid
spending more money and want healthy food. So, instead of
preparing their own food which cost time and buying a food outside
which cost more money and health consideration, it is better to buy a
healthy frozen food with a good quality from Chimei’s frozen food

products, which is timesaving, healthy and cost friendly products.

[Feedback -2]

Chimei Happiness Factory is an engaging museum located in Tainan,

Taiwan, dedicated to showcasing the history and production of food
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and beverages, particularly focusing on dairy and food products. The
factory-museum hybrid offers interactive exhibits, guided tours, and
hands-on experiences, allowing visitors to learn about the
manufacturing processes and the brand's heritage. After experiencing
the tour, I have learned that the factory-museum is still under the sub-
company of Chimei Group called, Chimei Frozen Foods. Their goal
is for their products to reach a wider audience having globalization
plans that focus on expanding their international presence through
increased export of their dairy and food products, forming strategic
partnerships with global distributors and retailers, and enhancing
brand visibility via targeted marketing and participation in
international exhibitions. They aim to introduce innovative products
tailored to global tastes while maintaining high quality standards.
Additionally, they emphasize sustainable practices and corporate
social responsibility to attract environmentally conscious consumers,
ultimately striving to establish themselves as a trusted global brand
in the food industry. The company plans to open a new facility in
Poland as part of its globalization strategy. This initiative aims to
enhance their production capacity and distribution efficiency within
Europe. By establishing a factory in Poland, they seek to leverage the
country's strategic location, skilled workforce, and favorable business
environment. This move will help reduce logistics costs, improve
supply chain dynamics, and better serve the European market with
fresher products. The Polish factory is also expected to foster local
job creation and contribute to the regional economy, aligning with
Chimei's commitment to sustainable growth and corporate social
responsibility. As it’s 3rd factory, Chimei is confident that they can
withstand challenges in joining the local market faster by following
their 2nd factory’s, the one in the Philippines, strategy outline for

localization.

[Feedback -3]

Strengths:
1.  Product Quality: The products showcased during the
factory visit exhibited high quality and freshness, which could
serve as a strong selling point in overseas markets.
2.  Manufacturing  Processes:  The  efficiency and
sophistication of the manufacturing processes observed indicate

Chi Mei Food's capability to scale production to meet
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international demand.

3. Brand Reputation: Chi Mei Food's strong brand reputation,
evident from its popularity and positive reviews domestically,
can facilitate brand recognition and trust in new markets.

4. Customer Satisfaction: The emphasis on customer
satisfaction and experience at the Chimei Happiness Factory
reflects Chi Mei Food's commitment to meeting consumer

needs, which can contribute to success in new markets.

Market Potential:

1. Market Analysis: Conduct thorough market research to
identify regions with high demand for Chi Mei Food's products,
considering factors such as consumer preferences, dietary
habits, and competition.

2. Targeted Expansion: Prioritize markets where there is a
significant opportunity for growth and where Chi Mei Food's
product offerings align with local tastes and preferences.

3. Strategic Partnerships: Explore partnerships with local
distributors or retailers to facilitate market entry and establish a
strong presence in target regions.

Challenges and Risks:

1. Regulatory Compliance: Be prepared to navigate
regulatory requirements and compliance standards in different
countries, which may vary significantly from those in the
domestic market.

2. Logistical Complexities: Address logistical challenges
such as transportation, storage, and distribution to ensure timely
delivery and availability of products in overseas markets.

3. Cultural Adaptation: Adapt products and marketing
strategies to resonate with the cultural preferences and
sensitivities of target consumer segments in international

markets.

Recommendations:

1. Market Selection: Prioritize expansion into markets with
high growth potential and a favorable regulatory environment
for food products.

2. Product Localization: Tailor product offerings to suit the
tastes and preferences of local consumers, while maintaining

Chi Mei Food's commitment to quality and freshness.
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3. Brand Promotion: Invest in marketing and promotional
activities to raise awareness of Chi Mei Food's brand and
products in target markets, leveraging digital channels and
strategic partnerships.

4. Continuous Improvement: Continuously monitor market
trends and consumer feedback to refine product offerings and
enhance competitiveness in overseas markets.

Overall, Chi Mei Food has the opportunity to leverage its
strengths and reputation to successfully expand into new
markets, provided it adopts a strategic approach that addresses

market dynamics, challenges, and consumer preferences.

[Feedback -4]

Chi Mei Food strategy for overseas expansion to Poland is bold move
and as company’s CEO/DM mentioned on company excursion, there
are much analyses and many factors which need to be consider (Such
as local competition/market research, customer preferences +
consider also different demand for goods/products, supply chain
(local partnership) and logistics/distribution, brand marketing,
legal/EU regulations are probably different then in Taiwan

But the company definitely already spent so much time with
considering all of those factores and much more analyses etc. So
know why they decided to choose for their european expansion
exactly Poland.

My insights: Chi Mei Food’s overseas expansion plans can be
successful with careful planning, strategic partnerships, and a deep

understanding of the target markets and maybe later consider even

expand in more countries in Europe

ew Ry
Event Photos

g
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[Feedback -1]
During the company visits to I-Ride Kaohsiung, they are very friendly and well
welcome all of us. We arrived at I-Ride Kaohsiung around 2:30 PM, and their staff
w8 come and ask all of us to divide into two groups and then take us to the room and brief
o us about the guidelines before they take us to the 5D Visual Flying Theater. During the
Activity fly, | experience the most extraordinary theater and immersed in the new multi-sensory
Experience | aitraction featuring the beauty around Taiwan with a heartwarming and thrilling 5D
and ride. We enjoyed the fascinating 5-minute 5D show. After that, their staff takes us to
Feedback

take a group photo and presentation that detail the company’s mission and innovation
approach to transportation. Around 3:30, the professor gives the certificate to the
company and takes the photos, and we come back to our campus.
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[Feedback -2]

I had a fantastic experience joining a company trip organized by Brogent Technologies
Inc. The highlight was getting to watch 5D films that allowed us to "travel" across various
parts of Taiwan in a very immersive way. The sensation of being fully surrounded by the
sights, sounds, and even movements made me feel like I was truly flying over some of
Taiwan's most beautiful landmarks. It was an unforgettable journey into the world of
advanced motion graphics and special effects, giving me new insights into 5D films. The
experience left me feeling impressed with the technology and grateful for the opportunity

to discover how engaging these interactive films can be.

[Feedback -3]

I'm glad that our class program olered the opportunity to visit a company. This visit
allowed me to experience advanced VR technology and truly feel how fast technological

advancements are progressing.

At first, when the guide introduced the machines, I couldn't help but wonder how many
units of such large-scale entertainment equipment could be sold in a year. Would the
company's profits be enough to cover the research and development costs? However,
after trying out the equipment, I no longer had any doubts. I believe that in the near future,
more of these machines will be introduced to amusement parks. Not only will they save

space, but they will also provide consumers with an even better experience.

Thank you to everyone who organized this experience.

[Feedback-4]

I'm glad that our class program olered the opportunity to visit a company. This visit
allowed me to experience advanced VR technology and truly feel how fast technological

advancements are progressing.

At first, when the guide introduced the machines, I couldn't help but wonder how many
units of such large-scale entertainment equipment could be sold in a year. Would the
company's profits be enough to cover the research and development costs? However,
after trying out the equipment, I no longer had any doubts. I believe that in the near future,
more of these machines will be introduced to amusement parks. Not only will they save

space, but they will also provide consumers with an even better experience.

Thank you to everyone who organized this experience.
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[Feedback-5]

On October 9, 2024, I participated in a company visit to Brogent Technology Inc. in
Kaohsiung, Taiwan. Brogent specializes in immersive simulation technology, creating

advanced attractions for theme parks and entertainment venues. During the

visit, we experienced one of their 5D attractions, which highlighted various scenic
locations in Taiwan, such as Sun Moon Lake, the Dragon Boat Festival, and the Taipei
skyline. The attraction integrated sensory effects, including seat movements, water, and

scent, to complement the visual experience.

Our guide provided detailed insights into the company’s product portfolio and global
clients, including partnerships with venues such as Legoland in Germany. I thoroughly
enjoyed the immersive experience and found it highly engaging, though I would have
appreciated an even more thrilling attraction, such as the “Attack on Titan” ride, which
was mentioned as more intense. Overall, the visit offered a valuable understanding of

Brogent’s innovative approach to simulation technology.

B

T
- \?‘«

Event
Photos

33




Pz R

fij Date and Time - 2k Location A A% Subject
| 20241009 T HALRAEE B O H B2k kenfiihs 4t
| 13:00-16:30
[FEHAFTRFG
B AL
HAew ER K 7oA 7 R A kg L7
P i La/v
2 JI* AD chRIL > BB FFAE L FrhB T 2 F P RAF R
Q&A Time LR R
B AL
TRHMP W R o HOBGpL QTS ? Fi g gIleFaE L

34




Pz pER
Date and Time
2024/10/9
13:00-16:30

+ 2L Location 4 A% Subject
BT MAEFR B BRI B ARafigsd g

342

g5t/v R

PoBGL o d- i PP OlRRA B F RT3
E TR R LN RO 10 2N L W% DL
ggo

BT

P 4 AR e 2

E

AMERFE - FA PR Ak R o M drig o Bk
TIRERBPDEFDE AT N R RENS A EWRI] g BT
kentlged £ o kAT ¥ F8 G 4D 3 £ o

35




3

pEp R pER , .
) 3= 2L Location : ;
Date and Time _ 3 4% Subject

. P N
; 2024/05/30 igifiégjé;haﬁ BB s NB R
13:30-16:30
%23 56 4 Hc Number of Participants : 35
13:15-13:50 #5599 ) % 4
s 13:50-15:30 - A a sttt hip B R B E 2 L TR
AR - Rk
Agenda 15:30-16:20 5 2 p d %33 ~ B
16:30 BRF-Ev e & P F
APAFEFN A3 E107 238 > d 7 F £ GMBA “TL£ 2 O~ &4
AF'_ S ERsa $ﬁé] P%cﬁﬁﬂﬁaﬂ,{j‘_rg'ﬁykﬁ&/é"% l'%_u__-_;lr_;;n 4;»-—,\
sjoﬁzﬂ@vu EERBF AP IR TSR Y fC)wlmf“
TP R s e E BIrE R A FE AR e FF'%'}'FB?_‘%_L% SPE O e R A
¥h@ v 1 LR NN fRo A5 WA PRF R B ow i
& 54 ¥ ik § B
B A et RBEFBE o 1967 E A2 087 £ 127 28 P fd X 2 b AL
& L hA Rk B 1216[1]c MR LY wehsi- FELE T ERRIFET
= L Py Fr S HE CER[S]EFARR BT R G 2P - A @pgwgﬁk
Event ¥ 7-Eleven fd BoFid¥gy o mizﬁ*%%g‘:ﬂﬁx dif 40 F 8
3 Outline BHE2FF o0 - ’risfﬂi J‘W)’i l)v\’ﬁ L F ) gy Y BRIk - 7-ELEVEN

jgﬁ’-?’ «,fi?\ﬂ‘ %%%B ';jT'J\Z/E]_‘ mv:‘sz:]‘}o

ﬁ%é%ﬁﬁiﬁﬁﬁ—ﬁﬁ%ﬂ&j%)j’ﬁﬁﬁkgﬁg’%iﬁiﬁﬂ
BH RENER - TAR A RRPEEE B2 E RN H AR T
FEARLGEL DR A AR FF LA DSBS AL T
FoSUeEmBE ZREE CEN T EEF I AP R ET L HFL A5
FE2 8RR RET VR v RN RT 2 e e A B AR T 2
FPHENEFPFZBEFF Ao HAL 2 A9 R EEE2 P4 o

BT g FAPHEGPEET %@mk%ﬁﬂ E et g
H;’i’ﬁ?_"lﬁ’f—'%lﬁ’*lw}’—:oi:i’ﬁr%“}iu}”ﬁ SP IR B LR A FELR
%k O%Eardd LEFEP RIFFLERLL FE BELE e LI 2
B R BRI AR R RNEDT DT LAE o UM FERRT AT 5B F]
Future FIRAVRREEOp AL R SR A S TR AEF o S LD
Prospects | {$ 7=+ &% ~ 1 F e & ¢ @‘”7"5’ 2 AL o B RS R < RO R Rk
FERE - LA 2 PR FREF L2353 LI ETAREFLF Y D

36




3

2

-k

Ji

P xR

Date and Time

2024/05/30
13:30-16:30

#+ 8L Location

B A~ W

Bm fERR A 3 4% Subject
3

A Ip B N E R M

s

vL
(A

I

Activity
Experience
and
Feedback

[Feedback -1]

FoRehEFEVFEER B S
T HREE A 'rfﬁ’ it PPT &p g:j‘ﬁ;xrig - B
LpAER S BB F A 741 A

1
Bk - E RS o U

X g

NE AR §:]

PR 0 PR
o FFAKRT

Ry }@;
Y

o

b

#

& oA BB Se—

[Feedback -2]

~
o

R ?@ﬁn*
- EFENEFRELE PG EF BEAR SHRAPA L deiv ASE 7
BRI ETE A LB THAESEE X TRIEEAE T

o ¥4k 5 Koo (Environment) + ¥4+ ¢ (Social )

CAFEEAREERRTETA ?
I35

e
ST
g 4
+45 &

8 6‘\,

H3
o

¢.—.

[Eacli ]
z
¥ (Governance ) = = B 1@,‘—- ¥ 3 m
Th§ ﬁ%@%ﬁw\ FERm ztt*;; SRS TRB AL E K 6 7 w’rﬁ,
RAL e Si- P B BT 250 T-Eleven P9 o FF s TR S Ra g
REFH e B R FHFANPEIN O R FRAGLEEE YR
Ll A S G 0 - f ¥ OpenPoint B * & BAF T 0 RN E G o
& iﬁ'ﬁ’f ¢17-Eleven~ & = 5.~ B % £ % & * OpenPoint ? 2
gE: AL .&éﬁ)iéi?fiﬁ"k}_orﬁffu—- R #irrrrmy,z,
oS- A REAR T T EEE kR ESE SNV X
'&ﬁ"‘ ! )%/?»mﬁi%'“k’ T o ,—%ﬁ»iﬁw}%ﬁ

T RE SR
I RhEF
Wz &G 0 4% ¢hiET L Foodomo o BT ) Se—

v

~

-t
‘vm

wg}t‘

Z t—L,y‘u"

=

4*

B
P I oW R H ol

i -‘rw

ES 2oy EAF
CRRA P ARG it A E

\a;
o
~my

LH A RBIRDRE K L
«% ¢ Ly T’./ﬁ‘gﬁ o

Bl R e A KGR DL A F AR AiBATY B

RErm P R R LG - {f—_ %&m'fﬁ 7 PEB??%&AJ.&— Y] i M B2
Z2HE B ahg AR Y A S O AM G AR B e e e 2 4
i*#%kif*ﬁiﬁfﬁﬁ F%*W{tﬁﬂﬂw—mkm0
FRAEBHFPRE A RES Y TR BRI L 0G5 o




pEpE R ,
3 ) # BE Location i .
- Date and Time Be pERBE A P(S %%Subjeict‘ |
- 2024/05/30 KB 1B 015 AR N A E R
13:30-16:30
[Feedback -4]
TRAEHZOEREED T R - R 430 B o P rRpR T
EAEIs 2T WEL T - WL TS A e 5,%2% FI R TN o S
RAPSTES 1f AR § BB S8 DA A
LEHFED G TRAF oA H B RS ,ér_" AR R R R,
PEaA AN AR FRE AL B 2P TR ”ﬁ)j* g fetim e g
BET o - o FgdaERT ﬁx’ﬁ“"”? 10 e d 4 4o 15 Hind
(AR R R LR SRR AN f‘ﬁft%"ﬁ ;p ERF AL RS,
BB R RS G AR R FA T AR R G A A H_dest
3 AL c ARAT RN R K- 2P 2 AR KT FHER, AT F LA
(TG > 7 45,7 A g - °
N
e
Event
Photos

38



P xR

-
| Date and Time
=X
_ 2024/05/30
~ 1 13:30-16:30

$ 2L Location

ERYE T30 RS
3

4 4% Subject
A IER S A E R

B FERGF R IHNGEET 2 P e ]

H
&
o
¢
!
£
\_‘_‘
=
w0
—=\
AR
Mo
!
\h\
>
2+
<
pual
3
ey

NI LEREE TS

39




3

P xR

$ 2L Location

- Date and Time fe ERGF AP (5 %%Subjf’:ICt‘ 5
- 2024/05/30 A 5 301 B) BB g NBER P
13:30-16:30
@—ﬁiﬁwﬁéiﬁﬁ*gﬁﬁﬁm?%&#ﬁ]
2 A
B g EFREIFFCLERFTRAREERBHET IO
Fat/wH
Btp e g 2o chg 5 > 7R R i e 2 P A 10 B
£ FMFRFE L RE AR EGALH BT RLEE Rz
B3P U AR E R A Bk G o
9 AF
SHAELEARE SBRDRLERT GRS PG T-11 s ?
2 g ga/v R
- ﬂﬁé%%ﬁﬂﬁﬁ%%%%@ﬁ;%%gaiﬁﬁgaﬁiﬁgz
Q&A Time KK HHAERRS -
A T
B flendeind IR A 2025 EELY R AR R R T M
- B L R AeE T F hodf F 0N AkR 2 18 0 £ B ¢
E R vk ) R ?
gx/v R
R AR o RO KB DTG B R D G o TR -
BFF A BRE AT R S AULTRERR G F i et gn
A REAR ~ RIS A BT e » BATHOABEN § ¢ 2
R BOIRGEME 78 B BRI Y LR R F 2 Mwm 4
E B o

40




